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ad Cohen

BIOGRAPHY

Gad Cohen gives new meaning to the word “beauty.” His unconventional methods redefine
individual style- he sees the whole person, not just a head of hair. Like a sculptor chiseling
marble, he brings out the beauty within to create a whole new you.

Cohen continues to leave his mark on celebrities, models, fashion houses, magazines and
corporate clients — his work is legendary in the industry. His magic touch has graced the
likes of Naomi Campbell, Ashley Judd, Christy Turlington, Paula Zahn, and Heather Locklear.

As an editorial and advertising hairstylist, American Vogue named Cohen top three hair stylist
in the nation. Cohen’s work has been published in Vogue, Harper’s Bazaar, Glamour, Allure,
and Vanity Fair, and for clients such as L’Oreal, Estee Lauder, Revlon, and Cover Girl. He

has worked with many of the world’s leading talents in fashion: photographers such as Steven
Meisel, Patrick Demarchelier, Irving Penn, and Richard Avedon, and houses including Chanel,

Christian Dior, Donna Karan, Michael Kors, Vera Wang, and more.

Having appeared on many shows throughout his career, Cohen is no stranger to the television
industry. As media spokesperson for Dove’s Real Woman campaign, Cohen appeared on
numerous shows such as Good Morning America. Finesse named Cohen one of the world’s
top stylists, featuring him in a futuristic exhibition. Remington consulted with Cohen to develop
and promote a line of hair care appliances.
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CAREER

WEBSITE

CONSULTING

LANGAUGES
REFRENCES

GAD COHEN

94 Eighth Avenue Tel: 212.366.5751
New York, New York 1001 Email: gad@gadcohen.net

GAD COHEN INC. New York, New York 1988-Pres
President
e Creates customizes styles for high profile clients in a private atelier
e Consults with major corporations on product development
e Media spokes persons for major corporations on new product launches
e Appears on major television networks for make-over & styling segments

GAD STUDIO New York, New York 1985-1988

Salon Owner
e Owned and operated a 5,000 square foot salon on West 57" street
e Hired, trained & managed a staff of 30 stylists
e Editorial hair stylist for top fashion magazines & designers

LA COUPE SALON Montreal, Canada 1980-1982
Creative Director

e Hired, trained & managed a staff of 20 stylists

e Commuted between Montreal & New York locations

www.gadcohen.com

CONSULTING PROJECTS

e Unilever — spokesperson for Dove’s “Real Women” campaign

e Spectrum Brands- media tour spokesperson for new Remington hair care
appliances

e Food Network- images consultant & program makeover for Sandra Lee
of Semi—Homemade

e Pfizer / Pharmacia- spokesperson for Progaine product launch

e Avon- product development & planning for the Avon Centre Spa at
Trump Tower

e Barneys New York- competitive research, interior design & planning for
Barneys Spa

® Fluent in French; proficient in ltalian

® Available upon request
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GLOBAL FASHION

Fashion Magazines

Vogue
Glamour

Town & Country
Allure

Harpers Bazaar
Elle

GQ

Esquire

Vanity Fair
Cosmopolitan
More

Fashion Photographers

Irving Penn
Steven Meisel
Richard Avedon
Francesco Scavullo
Michel Comte
Herb Ritts

Patrick Demarchelier

Wayne Maser
Walter Chin
Steven Klein

Designer Fashion Shows

Ralph Lauren
Calvin Klein
Donna Karen
Chanel
Christian Dior
Kenzo

Yohji Yamamoto
Azzedine Alaia
Versace

ADVERTISING & MEDIA

Fashion Advertising Campaigns

Calvin Klein
Ralph Lauren
Gap

Missoni
Chanel
Versace
Valentino
Kenzo

Beauty Advertising Campaigns

Clairol

L’Oreal

Cover Girl
Revlon

Estee Lauder
Prescriptives

Television Appearances

94 Eighth Avenue NYC

Good Morning America
Today Show

E! Entertainment
Oxygen

Womens Entertainment
The Learning Channel
Style Network

Regis & Kelly

gad@gadcohen.net

CLIENTELE

Celebrity Clients

Ashley Judd
Cindy Crawford
Christy Turlington
Naomi Campbell
Jaclyn Smith
Julia Stiles
Brooke Sheilds
Glenn Close
Heather Locklear
Claudio Schiffer
Melanie Giriffith
Barbra Streisand
Rene Russo

Private Clients

Paula Zahn- CNN Anchor
Vera Wang- CEO Vera
Wang Inc.

Andrea Robinson- President
Estee Lauder

Anna Wintour- Vogue Editor
in Chief

Linda Wells- Allure Editor-
in—Chief

Amy Astley- Teen Vogue-
Editor-in-Chief

Felicia Milewicz— Glamour
Beauty Editor

Tatiana Rosak- Vice
President Ralph Lauren
Susan Read- Golf Editor in
Chief

Lisa Sepulveda- CEO Euro
RSCG

Bonnie Pressman- President
Tahari

Gina O’Brien- President
Company Agenda

212.366.5751
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TESTIMONIALS

“The Gad Effect - When | get my hair done by Gad, | know it’s going to look not just
great but gorgeous. People literally stop me on the street, in the elevator and at work and
tell me how amazing | look. That is priceless.”

Mary McLean, Executive Beauty Editor, Glamour

"Going to see Gad was like going for my own personal magazine makeover. | arrived with a
haircut I'd had - and liked - for a long time. But Gad saw another, more sophisticated
possibility. And while my color set, he did my makeup. By the time we were finished, | felt
pampered and pretty. And | do every time | leave his studio.

Gad is unbelievably generous with his time, his enthusiasm and his creativity. He works so
hard when I'm in his chair that there's almost no work at all for me when | do my own
hair. | love my new look and it's changed my whole attitude about my appearance."

Patricia McCormick, Best Selling Author

"Whether it's for an editor's letter, regular cuts or parties, Gad is my go to stylist. He's
brilliant, talented, experienced, and I'm privileged to call him my friend."
Susan K. Reed, Director of Strategy & Innovation, Auburm Media

"I have worked with Gad Cohen since | was Beauty Editor of Vogue magazine. Gad's ability
to understand hair and makeup for the modern woman of all ages is unparalleled."

Andrea Q. Robinson, past President Tom Ford Beauty & Prescriptives Brands,

Beauty Editor Vogue

“Don't be discouraged by Cohen's insultingly robust head of hair. He is a master of fine hair,
gives an intelligent, sleek cut that actually seems to build VOLUME. This man can clearly
work magic.”

Linda Wells, Editor in Chief, Allure

“Gad is a genius. He is the God of transformation! Gad looks at a woman and knows
exactly what is right for her. He is quick and has tremendous confidence- every woman
should be touched by Gad!"

Felicia Milewicz, Beauty and Health Director, Glamour

“Gad never fails to make me look gorgeous! He's such a pleasure to work with on shoots.
On what's hot-he's always in the know. And to top it off, he's a doll!"
Emme Aronson, founder of EmmeNation.com and Author of True Beauty & Life's Little
Emergencies
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feel like
a chic New
Yorker!”

Beauty e glamoger = & s

BEFORE:
“I didn’tknow |
how to stylemy [
hair without
straightening
it first.”

/“NOWI Love
My Hair!”

This reader’s new look
will convince you to
skip the styling torture
and get back to your
natural hair texture.

The hair Nina Wales, 25, a marketing
pro, had fried her ends from daily

flat-ironing. NYC stylist Gad Cohen
snipped them off and shaped a TN . :
full Afro. Says Wales, “I can do my %3 . : - : : : : - o
hair in just 10 minutes!” ; YA i =

ERIK ASLA; STYLIST: MARIA DUENAS; HAIR: GAD COHEN FOR WARREN-TRICOMI SALON AT THE PLAZA: MAKEUP: ANA MARIE AT
THE WALL GROUP. AFTER PHOTO: CARLOS MIELE SWEATER: JENNIFER BEHR HEADBAND. STILLS: WORLD PICTURE SERVICE

L 4
The makeup NYC makeup artist Ana &/  « =
Marie went with neutral colors % \Fi R
L3 < " =
S B " =
|

and lots of lash—glam but wearable.

WHAT TO USE
1. For subtle cheel; color: Avon Be Blushed in —
Crushed Berry ($9, avon.com). 2. For hairre- —————
pair: LOréal Professionnel Série Expert Liss - =
Ultime Smoothing Treatment ($23, lovealprofes ——— =
sionnel.com forsalons). 3. For fluffing: Swissco —
European Collection Comb ($4, drugstore.com). —————

CHOP, CHOP HEY, THIS IS EASY EYE FLATTERY LESS IS BEST
After cutting sixvinches, Cohen ran a leave-in AnaMarietraced a Wales’ skin is plenty
Cohen added a clear conditioner through  cat eyeon Wales'top lid ~ gorgeous; a dusting of
glaze for shine. Then he ~ Wales” hair and let it with black pencil, bronzer all over, a little
shampooed and used  air-dry. He separated — applied charcoalshad-  berry cream blush on
a protein-based condi-  her curls with his fin-  ow overthat forstaying  her cheeks and some
tioner—it’s damaged-  gers and finished with  powerandgluedon  neutral lip gloss played
hair salvation. a wide-toothed comb.  astrip of false lashes. it up even more.

- beauty Q'LL?:Ck'Ze Slip on a shower cap after applying a deep conditioner; the heat created helps it sink in.

92 GLAMOUR.COM
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It's 2009 i
0 you knoWr
where your N
lifeis?
*Boost your health

*Look great for less
* Dial down your stress

OPRAH on her battle with weight: A must-read for anyone who's ever fallen off the wagor

|

PLUS:

MAKING |
WEIGHT
LOSS

STICK )

Bob Greene's
simple plan

WU w
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PLAYING lIP T’i[ WAIST

NAADRY Al

High-waisted styles, like these
wide-leg pants (Charles Nolan,

The
Height
Report

Things are looking

S450), make a long torso

look more in proportion,
delivering an “inszant hourglass
look,” says Stephenson, a stylist
and fashion commentator.
The top (BR Monogram, $125)
is asymmetrical, so 1t doesn't
exaggerate her shoulders. “So
many people tell tall women

up in the World what sot to wear, Let yourselt
of fashion. Meet five play." says Stephenson, who
women 510" anc started experimenting with
taller who love every stilettos, short skirts, .m«!
inch of themselvas ruffles in her late 30s (beforce,
and dress with her uniform was all dark

clothes and flats). She loves
these heels (Elic lahari), though
she also has a fondness for

incredible confidence.
Plus: Their top-to-toe
tips and shopping

- jeweled sandals. Earrings, I1.
strategies.

Stern. Ring, Frangos Nicolas.

94 Eighth Avenue NYC gad@gadcohen.net 212.366.5751
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ALTERNATIVES TOA SUIT

\| JREN (GREE]
50, 5'10%"
Give separate p a

chance at the office—they're
fresher than a suit, and
different colors on top and
bottom break up your height
“In school I fantasized about
being 5t"," recalls Green,

a Fox News corre ‘l”"“l‘ nt
(being measured by tailor
Russ Giliberto). Despite fit
challenges, Green is an expert
at making the most of her
stature, “A slim upper body

is my most attractive asset,”
she says, showing it off with
astructured jacket (Max
Mara, S$1,150) over a fuller
cut skirt (Lafayette 148 New
York, $598). Sweater, Donna
Karan New York, $1,005.
IHoops and ring, Marcia
Moran. Shoes, Vaneli »

212.366.5751
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THE SLEEVE SOLUTION
ZULEMA GRIFFIN, 31, 5'11"

Griffin, a filmmaker and
Project Runrway designer
(season two), solves

the lanky-arms issue by
layering: Find a tee with
sleeves that hit the wrist
(Lurz & Parmos, $175),
then add a cardigan (Tory
Burch, $275) and a jacker
with pushed-up sleeves
(Zulema, $S650). “Don't
fear your height—own it.
People love thar you make
a statement when you

'lllI“ |
i
M.;‘

*| love this mix of
patterns and solids,
shorter and longer

sleeves. I'd call it

urban chic.”

s

T

—

't__l'

enter a room,” says Griffin.
Teased as a kid "I was
called Giraffe”), she does
find that shopping can

be a pain, especially for
jeans (here she's wearing
James Jeans in extralong,
$176). Neckhice, Sevan.
Shoes, Valentimo

JCONTINEED ONX PAGE 78)
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A LEGGY SILHOUETTE
ANNELISE PETERSON, 29, 511"
Peterson, a fashion publicist,
takes the edge ofF all black
with different textures
mixing a beaded shift
{(Philosophy di
Alberta Ferrett)
with shiny hose
(Wolford). The

dress’s A-line shape

“Because I'm tall, ik,

¥

] Ii kC to wear S]'\()I'I' :\l" : adds a bit of width to her

m thin frame, “When I was

l l( we thc i young, tall wasa't cute,” says
. L L ”» | Peterson, Then, at 16, she visired
juxtaposition.

her sister in New York City: °1
got treated like a model! It's chic
to be tall here.” Short skirts and

single-color ensembles can be

:li( A:l‘ fOorwomen of sctature, lf‘ll:
‘eterson is young and irreverent

enough to get away with rule

breaking choices. Earrings, H

Stern, Ring, Jill Jacobson, Clutch,
Burberry. Shoes, Sergio Rossi.

fconzravep « rave ¥}
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TALL TALES
Five fashion myths 1o smash:

1. High haels add not only inches
but poise. “You stanc straighter and |
hold yourself more confidently,” |
says ¢ footwear desgner Kathryn |
Kerrigen, 28, who produces cute

shoes in the hard-tofind larger

sizas many tall women wear,

2. Vertical lines have a slimming
effect If you're both big and tall.
Justplck your spots for stripes: on
top for a leaner-Jooking torso; on
the bottom to minimze wide hips.

3. Cropped pants are most flattering
at the ankle bone, sowhat to do

if they come only to your midcalf

or knee? Buy regularlength pants
instead of long to get the effect,

or cover up with knee-high boots.

4, Bright colors and big prints '
do work when you're statuesque.

On the pear shaped, an eye-catching
shirt balances hips by broadening

the appearance of thz upper body;

for inverted-triangle types, bold

SKIrTS Or pants can offsat & more
voluptuous top half.

5. Pencl skirts make you look

like 2 beanpoie only If you wear

monochromatic outfits that >

emphasize the vartical axis. Try a

contrast instead, such as the classkc
| white shirt and slim tlack skirt.

Y St 5
SESTHAL FLATYER A TALL FRAMED ummuepwnlﬁnwwc
cap.m.com.JWonnan Jop.comy LI, j§ill.com; Lands' End; landsend.com; Oid Navy, olmaw

94 Eighth Avenue NYC

e Teaet]

gad@gadcohen.net

THE SVELTE BELTED DRESS
ANDREA GRANT,
31,67

Grant, a wrter for the Web
site thefashionspot.com,

is crazy about dresses that
emphasize her curves—
“"anything bagey just makes
you look bigger," she savs.
Feminine clothes, like this
vintage-inspired sheath with a
sweetheart neckline and kick
pleats (Stop Staring!, $145),
keep her height from being
intimidating. Belts are a cinch
for most six-footers we spoke
10; see how this one (LAID
bisects Grant’s body: “Instead
of hiding my height, I flaunc
it," she says. Asize 10, Grant
proves that it's as cool to

be tall and voluptuous as it is
to be tall and Iean. Bangles,
Roberto Coin. Shoes, Chanel.
Reported by Lambeth Hochwald.
For details see Shop Guide.

WEB SITES WATH EXTENSIVE
FALLCOUECTIONS: Ann Taylor Loft. anntaylorfoft.com; Banana Republic, benananspiblic.con) Edgte Baver, egdiebayet tom,
Gap, £5p,COmM; J.Créw, Jertin com; JCPenncy, jop.com; Old Navy, cldnavy.com. SATALOGES AND ONLINE wumuss' kotelothing

(| COMC Mol cony wvmnwmm cont; onwrmundmgs Lc0m: mllcoumm cnm ul!gjnshop com; lalWomensciothes. com

b [ et s L o b b 44 Lo o

i

e A
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g SPECIAL WOMEN OF THE YEAR ISSUE!

4

THE PRIVATE 4 |
SEX ADVICE 4 SANDRA
NOONE / j BULEE
ELSE WILL f Winners who
TELL YOU (i@ most this

Good stuff! p.296 \

@ How TO
L LOOK
LIKE A
PRO DID

Not a
size 47 |
So what!
Miracle
clothes
for all

bodies,
p.120

12ur

EXPERIENCES
EVERY
WOMAN
SHOULD HAVE
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The fight for smooth
sleek hair is

over! Tanks, from left
C&C Califorpia;
American Apparel
See Go Shopping for
more informatiog

m

212.366.5751
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A ROUND BRUSH

o

A PADDLE BRUSH |de

o

MEDIUM -SIZE VELCRO
ROLLERS 7

C 3

PICK THE
RIGHT TOOLS

’ 1raiok rtho rod

\
’
1 =

Avenue NYC

WOUL what a grandma-knit sweater 1S tC
re a whiz. the pro version w always look
14 r 5 wd Lohen 10 el y Oow 10§
' JJality resuits t 10 minutes
¥ .
N - -
I~ = ¥
&C 5
- Y. .
=

STEP 2 Clp up the top of your hair. Place brush
under a three-inch section on one side, by the
roots. Hold dryer nozzle at a 45-degree angle
above the brush, Roll down, moving the dryer
along with the brush. Got bangs? Do those first
MISTAKE TO AVOID Leaving off that nozzle thingy
that come with the dryer. “It's not useless! It tar
gets airflow and smooths hair,” says Kusayev.

‘~ S\ What to
doif...

’ Your bangs end up
¥} pouty. Spritz with a

{ little water, then skip
the brush and use

STEP 1 Pre-dry. For straight
hai, dry upsice down

until it's just damp. Curly?
Smooth strands as shown,
MISTAKE TO AVOID Don't

do this for any longer than
two minutes; overarying
weét hair saps shine

just your fingers to
pudl hair down flat
and taut as you blast
it with the dryer
Your head got wet.
Now you have frizzy
bits all over (S@%!
rain!). Pin hair back
into » neat bun until
you get home. Then
let it down and

\Goto glamourcom/beauty 10 wateh 3 S1ep-by-Sstep e quickly run a flat iron
10 00 a biowout over your top loyers

STEP 3 Do the back and crown. Divide hair down
the middle, then garto-ear. Clip up pleces you've
slready blown out. Then blow out the back, sec
tion by section, using the same brush technique
as above. Do the top last. For waves, reach for
Valero rollers (see lesson no. 1). MISTAXE TO AVOID
Don't obsess 100 much about the back. As Cohen
says, “Hair by your face is what people notice.”

AN ANon o oW

BETTER STRAIGHT OR CURLY?—

SARAH JESSKA PARKER

18% 82% 48% 52% 78% 22% |

gad@gadcohen.net
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¥ 4EIND THE BEST
) $PRODUCT FOR YOU

Af your hair is...

: -~
s TRAIGHT use volumizing spray or mousse.
B Mist (or rub) onto roots to add body. Herbal
“Essences Body Envy Volumizing Mousse ($3, at
* drugstores) won't leave hair sticky.

WAVY You can usually skip products since you
have body and your hair isn’t tough to straighten.
When it's really humid, mist shine spray ip hands
and smooth over hair before and after you blow-
dry to make it pouf-proof. Try Garnier Fructis
Bcilliantine Shine Glossing Spray ($4, at drugstores).

SUPER CURLY To tame frizz, use a styling cream

or leave-in conditioner before you dry. We like

Pantene Pro-V Restoratives Frizz Control Balm (S5,

ores). On her lips: Mary Kay MK Signature
in Pink Allure ($13, marykay.com).

94 Eighth Avenue NYC gad@gadcohen.net 212.366.5751
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GET CREATIVE!
BLOWOUTS
THREE WAYS

1. A SEXY-MESSY PART 2. CURVED UNDER 3. FUPPED OUT

GIVE YOUR SLEEK 'DO STAYING POWER
Tricks from pros and women who've been
straightening their hair for years

‘Don't /,41'4 on styling “Slee pon o satin I,‘/"“"A, ase.
] rodicts—kee P them toa /’ ry ,'.‘['”‘,""‘,"_,\ wour hai

neintmune or your hatr from the dryness, frizs and
statie that cotton 1 ilo

wll look oily faster and CASOS

joull just need to wash BRENDA BERRY

can canse.”
o5 SALON 8 CHICAGO

f that much sooner
NEW YORX CITY HARSTYLIST GAD COME
“It's 20 humid wheve I Live;

“I rely on a sprinkie of dry the only thing that works is a

shampoo whenever my quick run-through with a flat

. - ' ] / » < d ]
harr starts to jeel greasy. troa e the morning.

ESSICA BROADY 3 SRARIAN BOSTON ARIKOFF 33 SALES ASSOOATE MIAM

O

OUR
FAVOR
NEW

TE
DRYERS

FOR SERIQUS VOLUME

FOR TRAVEL

FOR IMPATIENT TYPFES

ALL-AROUND GREAT
(AND A BARGAINY)

N ~ N .

ﬂ ': ‘ F
~ S ’ “
K I! i I

94 Eighth Avenue NYC
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editor: Amy Astley

{

“,\‘ llHl ’I’ es da o1 o wnen

. IXCIERIRAR IRl ¢ |10 resser miorates

w [0 ¢

4

nother e
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1] "lf‘ |l| mcss o0 1o her head

'V anchors [ke Paula Zoehn - and work
w out of s home. te sround loor of 4 brown-
tone in the Chelsea area of Manhattan. The
eoor = adectic a Wirhol over s mission heather
THE KINDEST CUT. X1

JOP STYLISTS areeting - but itall fits with Cohen'’s warm pe

: NSIDER sonahity and utter sympathy to our widespread
. A CLIENT S FACE e
|

g white dog that hcks your hand in

bsesston with hair. Woen 1 hunsed thaat
SHAPE AND - !
PERSONALITY wimen are too neurchic about 1, he vehement

BEFORE PICKING UP disagreed. “They have reason 10 be! I'm very
THE SHEARS curotic abm v hair [eut my own because |
doa’t want 1o muke anvone else feel bud ™
¢ profesaonally beautitud arc differsnt from you and me. They i There isn’t a hairdresser alive who doest 't give lip serw K
reter, yes, but thev also have & lot more -‘|| and the help is bet hea theat hedr shoukd fies of @l make the worran ke K pretiy saling
er. Orisu? A few weeks ago, 1 called my useal salon forahairap- | rarely fall For—these guys have big egos and they want you 10 notkx
somtmen) only 10 be wld my baircutier had gone, movedontowho  the hair—but | believe Cohen when he says it. “Whenever there's
knows where and who knows what? Once again, | was in scarch of g event, women alwiays think they have to bave this magor hard
haireuter, a process almost as dread-making as linding anew  he says. 1 remember once Glenn Close flew me out to LA, for the
shrnk. Instead of my uwsual approach—canvassing friends, taang Academy Awards She had thes abulous dress and she wanted a ha
my chancss with whoever was avatable at agood salon 1 deaded  do to muasch, but Jjust gave her something very simple. It's the same
to satisfy anold curosity. Are famous Faird ressers, the ones who cale avith women whoa ting marned, they always want thas big hair

o the rich, the famous, and the profesionally pretty, that muchbet-  do. but when vour hair competes with you, that's had

nle who cut the haar of mere mortals? To i

ter than the p

1 But enough about Glen what about e « 1?1 shook my

sooked appointments with three of 1ie country’s top haircutiers

ponvuail and Cohen began fussing. A small furrow ap
Csarren, Gad Cohen, and Art Luna-——ach of whom 1s famous in his

et way. What, T asked each, would you do with my head? cut your hair with a razoe?” he asked, examining my

ends. This s someth l EAVE nOBead Beloe 'I\\x_,fn, fresse "
Gad Coben: Real Life Chic the boftiest stylist down to the mall clipper ata SuperCuts {88 4 head
Hea i Cod Colien™s Dlogad), The sconed & handresser, s un ¢ o Any hcad!), fechs compeBed o malign whoows wes e beloee, 10
une chiddren, five of whom are now svlists, Cobien began belping o all pur w seduction: Suck with me, they promise, I'm the only
al hus dad's sadon when he was fifteen. By the rmdsaghties. Cobenwis one whao really understands your han
unnming wigh that pack of kandsome highJdiving hairdressers wh | like your length,” Cohen pronounced when he was done us
capaalzed on their talent by opening therr own salons o0 Fiffyscy scssng, “but there s too moch volume al thebottom, A lotol peopl
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{ ohen regronped by keeping his Al chents—models aetresss “When vou go 1o a salon for highlights 7 he explamed wy ak
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popubir right now and they want Lo give you
your money’s worth, but you may only need
alittle A lot of colorists are just technicians,
They don't think about where the light falls on the head.”

Basically, Cohen wanted 1o take me back to my natural brown,
add his own highlights, and work with the layers in some complex
way that would not be interesting to anyone but me. [ was sold, but
it didn’t seam all that different from what [ already had. “True,”
he agreed, “but when I do hair, its made especially for the woman.
It's going to have the right proportions, with the right details. If
you go to a place like Jean Louis David, they are going (o give you
the same haircut they were taught to give
cveryone else. | think of it as the difference
between couture and ofl-the-nck.” It certainly
had the couture price tag: $250 for the cut,
$250 for color. I went on with my search.

Garren: The Models’ Choice
Garrenis like the snooty madre d' at the best
restaurant in town. You know you shoukin't
care what he thinks about you, but you do.
And if one day you called for atable and a
friendly girl took your reservation, a part of
you would be disappointed.

In person, the man who rulss the third-floor
salon at Bendel’s in Manhatzan and does the
hair for designers like Anna Sui and Marc Ja-
cobs and models like Linda Evangebsta and
Amber Valletta 1s compact azd well muscled,
with intense eyes that glitter with intelligent
muschicf, a littk like Ben Kmgsley when he
was doing all that Harold Pirter. Garren’s specialty is the laser-ike
assessment that leaves you wriggling with self<consciousness but
also perversely gratified to be noticed by such a persona.

“You're a longhaired person,” he said as soon as [ sat in his char,
It's true that | have always had Jong hair, except for a moment when
[ was six and my mother forced an Italian barber named Luigi to
whack my hair off so she weuldn’t have to comb it anymore. But
how did Garren know?

“Most women,” he explaned, “know what they are, and once
they find out, they stick withit. When you walked in with that big
red lip, [ knew night away. Hair is a sensuous thing for you, You're
the kind of woman who takes her hair down and putsit back up 20
times a day. If you had short hair and you weren't having 4 good
day, you might not Jeave the house.” The wriggle commenced.

“Does your hair always get this pyramid shape?” he asked, com-
menting on what Gad Cohen had called the cocker-spaniel effect.

“Um."

“Is it wavy or straight when it dries™

“You don’t really know your hair, do you?”

Just then, Garren's previcus client poked her head in. She was a
plaindooking woman with a gorgeous curtain of red hair that shim-
mered like an eveming dress in the afternoon light. She asked a ques
tion about shampooing, and [ stared at her hair, trying to geta fix on
why it bothered me. Then it hit me: Her hair was too good. [t was, as
Cohen had said, competing with her. And winning.

After she left, Garren moved my hair around architecturally and
threw out adjectives iike dramatic and sexy, and said my bangs were
all wrong. He even talked abcut dyeing my eyebrows to match. That
did it, Garren is & master with hair, but I decided then and there not
to Jet him at nune. [ knew I'd end up like the redhead, with a cut and
color too fabulous for me tosustain in my ordinary existence. Life,

gad@gadcohen.net

I decided, is competitive enough without going toetodoe with your
own head. The price tag? Haircut, $300; highlights, $350.

Art Luna: LA, Naturakist

When Art Luna opened his West Hollywood salon two years ago, he
wanied to make the phone number unlisted. “Ithought,” he says, “if
yOu were meant to come, you would.” See what | mean about great
haircutters’ not being good businessmen? Today he islisted, but an
auraof discretion prevails at the salon, where 70 percent of the dien-
tele 1510 the entertamnment business. There is, for example, no sign on
the outside of the salon. “Is this a business?"’ my cabdniver asked. It,
. And it’s thriving. Competition for Luna's at-
tention on the night of the Academy Awards
begins six months m advance. A week before
the big night, things get ugly.

Luna’s reputation s mostly based on his tak-
ent for color, so [ was prepared fora strong
push toward blonde. After all, it is a blonde
workd, we were in Southern California, and the
two previous hasrdressers had both sasd they’d
gve me some blonde highbghts. Surpnse. Luna
took one look at me and said my blonde hugh-
lights were all wrong.

“They don’t go with your skin,” he said.
“Your skin is white, your eyes are light, and
your hair is dark. To me, that’s a great combi-
naton, like Elizabeth Taylor or Shenlyn Fean.
These blonde highlights bring out the red in
your skin and make you look uneven and
washed-out. I'd take you back to your onginal
color but make it one or two shades deep-
er." He must have noticed the shocked expression on my face be-
cause he offered (o give me a few minutes to think about it.

Alone in his private cutting room, a bare room with a vaguely
tropical vibe, I contemplated Luna's suggestions. 1 had liked the
blonde highlights when 1 got them, and [ had gotten some compli-
ments on them, but maybe he was right. Maybe people were just
telling me what I wanted to hear. Maybe I had been focusing on
how the hair looked, not how the hair Jooked on me. On the other
hand, who gets excited about a mousy brown? Just then, | noticed
Luna’s daily appointment book, which someone had lelt open. |
took a peek. (It's not like 1 opened it. [ mean, it would have been
hard not to kook.) His 11:30 appointment was for “Priscilla P.” Priscik
1a P! It had to be Priscilia Presley. | tried to remember what bher hair
looked like, but all [ could come up with was Rene Russo in 7in Cup
What the hell, if Luna was good enough for the woman once mar-
ried to the King, I guess he was good enough for me.

*OK," I said when he returned, “let'sdoiL”

That night, when I returnexi home, my boyfriend greeted me at the
door. “I thought.” he said, “you were getting your hair done.” An-
other woman from another gencration might have taken offense. 1
could easily imagine Lucy’s ire when, after she's speat the afternoon
in the salon, Ricky says, “Whas different?” And in my case, the cut
had cost $175, plus another $125 for the highlights. But I didn’t mind.
This is the nineties; hair should Jook natural. Anyway, my hair did
look the same. To him. But not to me. [ could tell it was a decper.
shisser brown. Art Luna had been smart enough to figure out that |
was the kind of woman who was more comfortable with a style that
looked like, well, me. Only better. | did not, however, look like Cindy
Crawford. This was good and bad. Bad because I did not look like
Cindy Crawford but good because it meant that those superstar hair-
cutters are just that—good haircutters but not miracle workers. [ feed
rich just thinking about the money U'll save. 0 vogue beauty » 180
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